
Would Market Research Benefit You? 
 

Many successful companies use market research to steer or corroborate their strategic planning and 
develop new business opportunities. This article asks the 
question, How do you know when you, too, should take 
advantage of using market research? 

Let's say that you want to introduce a new product idea, 
expand your market, or validate market information for your 
organization. You are investigating strategies and creating a 
business plan. What are some key indicators that you should 
consider investing in market research? 

1. The area you want to investigate is changing 
dynamically or is somewhat complex. 

Keeping up with the pace of change in our global economy is 
especially challenging for markets that are complex and 
changing rapidly, or are newly developing. High-quality market research provides in-depth, dependable 
assessments with actionable insights. It can offer you analysis of current and upcoming trends, or point 
you toward growing geographies and applications. Such expertise could even guide you to promising 
emerging markets, or identify potential market disruptors that might derail you if you didn't see them 
coming. 

2. You're looking for the best way to minimize risk in your business's growth strategy. 

With growth comes risk, but still you want to feel that your marketing and strategic planning are built on a 
solid foundation of knowledge that minimizes risk. If the research shows an unbiased viewpoint, it can 
give you succinct understanding of a particular market as well as educate you on new markets.  

3. You want reliable information from experts in their field. 

A key advantage of market research is that it leverages the knowledge and experience of authoritative 
sources. Research and analysis from an expert who understands the nuances of your industry is like 
hiring a highly experienced employee or consultant for a focused and extremely cost-effective period of 
time.  

4. You need the numbers. 

It's smart to reinforce your strategic planning with quantitative information. Adding reliable third-party data 
to business plans and presentations goes a long way toward validating your assessments and solidifying 
your credibility. It also demonstrates that you've consulted impartial analysis because your upcoming 
investment deserves it.  

5. You require educated, unbiased, and accurate analysis. 

Well-developed market research will provide quantitative and qualitative data that incorporates expert 
industry knowledge and holds no bias toward products, markets, segments, or suppliers. You want to be 
sure that you are not accumulating only the data that supports your preconceived thoughts; one of the 
true benefits of market research is the perspectives it provides on factors you are not yet thinking about. 
(Note this information also fits the description, "it's harder than it looks" because companies doing their 
own research often find it to be very elusive to obtain!) In fact, having access to a wide range of analysis 
in your industry can help you identify new and potent opportunities in real time – ahead of your 
competition. Speaking of which… 



6. You need to keep an eye on the competition. 

If you're entering new markets, information on key market participants is crucial. Knowing who are the 
primary players helps you to assess your potential position in a given sector and gives you a competitive 
edge. 

 

In conclusion: Access to industry analysis can make your organization more profitable by driving smart 
business decisions and solid growth strategies, as well as ideas and innovation. Give it some serious 
thought! 

 

 


